++ MarketMuse

Cheat Sheet

This workflow will help you find opportunities to update existing pages or create new
content. You'll find them within Inventory by looking at topics, pages, or a combination of
both. The workflow can be turned into a repeatable process using Saved Views. These views
allow you to control the columns and rows of data that appear in the table.

Topics

Content Gaps is a Saved View Template that helps you quickly find non-ranking topics
associated with your site. It's a simple view that filters based on rank being empty.

- Click on the name of the Saved View to change it.
- Click on View Templates and select Content Gaps.

@ Topics Q  Search for a topic, URL or page title..
Y 1Filter

Where  Best Rank is empty

i Add filte!
talking points + Addfitter m 82 Hard ] 86 Hard

visionary leadership blog 10 42 Medium | 37 Medium

rick liebling 10 66 Hard | 68 Hard

good compelling design 10 0 None 0 None

magical moments 10 44 Medium ¢ 39 Medium

You can add other conditions to the filter to create a more manageable list, if you wish. Use
Topic Volume (average monthly searches) as a condition if you're doing a traffic play. Use
Potential Value ($,) which is topic volume * CPC, to find high-value search terms. When you
find a potential candidate:

- Right-click and select “Run in application > Research” to further research the topic
before creating a new page.
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Pages

Highest Page Authority is a Saved View Template that can help uncover the highest
performing pages. These pages offer great potential for additional supporting content,
because they typically rank for a large number of topics.

- Click on the name of the Saved View to change it.
- Click on View Templates and select Highest Page Authority.

O Pages Q Search for a topic, URL or page title...

https://contentmarketinginstitute.com/

https://contentmarketinginstitute.com/articles/ho
w-to-develop-a-wikipedia-page/

https://contentmarketinginstitute.com/developin

g-a-strategy/

https://contentmarketinginstitute.com/articles/ed

itorial-calendar-tools-templates/

https://contentmarketinginstitute.com/articles/br
anded-content-right/

https://contentmarketinginstitute.com/articles/co
ntent-definition/

https://contentmarketinginstitute.com/articles/wr
iting-examples-tools-tips/

- Right-click and copy the URL of a page that interests you.
- Paste it into the search bar in All Inventory (make sure the view you're using has no
filters)

marketmuse.com info@marketmuse.com (800) 565-8841 YW @marketmuseco




1+ MarketMuse Inventory Cheat Sheet

For each ranking topic, ask the following questions:

- Is the page about this topic? If so then Research and Optimize this page/topic
combination (right click and run it in both applications)

- Can the topic be incorporated into the existing page in a way that preserves the current
narrative, maybe in a paragraph or section? If so then Research and Optimize this page/
topic combination (right click and run it in both applications). NOTE: Don’t try to optimize
the entire page for this topic. Instead use the topic model to ensure the section that deals
with this subject is the best you can write.

- Is that topic best addressed by a page that specifically focuses on the subject (either it
requires a lot of detail or the topic is highly valuable)? Create a new page using Research
and Optimize. If possible add a sentence, paragraph, or section in the existing page and
link to this new piece of content.

- Is it a close variation of the term that this page is optimized for (e.g. Canada vs United
States, United States vs Canada). Ignore it — focus your optimization efforts on the focus
topic of the page.

Al

All Inventory is a great place to find quick wins that have a high probability of success. Set
up the following filter to find these potential candidates.

On All Q Ssearch for a topic, URL or page title...

Y A4Filters
Where  Rank greater than or equal to 4
. and Rank less than or equal to 10
engaging
and Personalized Difficulty less than or equal to 20
content definition
and Topic Authority greater than or equal to 5

define content

<+ Add filter m

nrrns://conrentmarkerinainstiture com/arricies/;co =
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For each ranking page/topic, ask the following questions:

- Is the page about this topic? If so then Research and Optimize this page/topic
combination (right click and run it in both applications)

- Can the topic be incorporated into the existing page in a way that preserves the current
narrative, maybe in a paragraph or section? If so then Research and Optimize this page/
topic combination (right click and run it in both applications). NOTE: Don’t try to optimize
the entire page for this topic. Instead use the topic model to ensure the section that deals
with this topic is the best you can write.

- Is that topic best addressed by a page that specifically focuses on the subject (either it
requires a lot of detail or the topic is highly valuable)? Create a new page using Research
and Optimize. If possible add a sentence, paragraph, or section in the existing page and
link to this new piece of content.

- Is it a close variation of the term that this page is optimized for (e.g. Canada vs United
States, United States vs Canada). Ignore it — focus your optimization efforts on the focus
topic of the page.
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